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Consumers’ higher standard of living and 
rising pet parenting trends are inciting robust 
growth in Greater China’s pet care market. 

The pet products boom is fueling imports and boosting local businesses that sell all kinds of merchandise, from 
pet food and grooming products to accessories and toys. Owners’ increased awareness of the health and well-
being of pets leads to the growing demand for trustworthy and premium products.

Overview



Snapshot: Product Sectors



Pet food sales in Mainland China reached US$2.2 billion in 2018, 
with Shanghai (12%), Beijing (11%), Guangdong (10%) as the 
biggest local markets.

Hong Kong’s pet food market is currently worth US$157 million and is expected to grow annually by 
4.0% through 2023.

Taiwan’s imports of pet food reached US$161.5 million in 2017. The United States (29.7%) and Thailand 
(27.5%) are the two major suppliers.

Pet Food
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Pet owners in Mainland China spend around 
RMB 10,000 (US$1398) on pet grooming 
every year.

Pet grooming Hong Kong ranges from $480 to $1100 per session.

Pet shops and modern grocery retailers remain as dominant distribution channels for pet care products 
in Taiwan, but internet retailing continues to gain ground.

There is a growing demand for organic skin and coat products in Greater China.

Pet Grooming & Care Products 

USD 1.8billion
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Custom-made items like nameplates, chains, cushions, matching 
outfits, pendants and purses are particularly popular in Mainland 
China.

Smart products, like wearable GPS trackers and collars, are also catching the attention of many pet 
owners.

Young pet owners, aged 25 to 45 years old, are the biggest consumers of accessories in Taiwan.

Sales of intelligent pet toilets, automatic water fountains and other smart home products are rising 
among Chinese consumers.

Pet Accessories 
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Sales of pet toys in Mainland China totaled RMB 12.5 billion 
(US$1.7 billion) in 2016.

Swedish giant IKEA recently launched a range of pet furniture, pet toys and pet travel bags in Taiwan to 
meet rising consumer demand.

Educational toys and television networks designed specifically for pets are some of the new trends in pet 
care in Greater China.

Pet Toys
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In 2015, the demand for pet supplements and vitamins rose by 
13% in Mainland China.

Prescription diet pet foods available treat a variety of ailments, but mostly indigestion, pruritus 
[compulsive itching] and heart disease.

Sales of supplements to enhance overall pet health, including those that improve hair and skin 
condition, are rising.

Traditional brick-and-mortar stores and online stores are both popular channels for consumer purchases.

Pet Health Supplements 
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Trends
Pet product launches in Greater China tend 
to prioritize quality and ingredients, Premium 
pet foods are expected to be the fastest-
growing category through 2022. 

Owners are paying special attention to the nutritional value of pet food 

and choosing natural and organic options. Smart products like automatic 

feeding devices, animal health monitoring equipment and intelligent 

accessories are rising in popularity. Internet retailing remains the most 

important distribution channel for pet care.
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