Industry Brief

Packaged Food

Overview
Rapid urbanization and rising incomes are
fueling increased demand for packaged
foods in Greater China.
Demand is increasing for countless packaged food products, ranging from dairy and baked goods to snacks and

cereals. As Chinese consumers become increasingly health conscious, more opportunities are emerging for agile
companies, with many developing healthier products to cater to this shift in demand.

Snapshot: Product Sectors

Edible Oils
China is the world’s largest consumer of edible oils. The
most commonly consumed products are soybean oil (44%),
rapeseed oil (24%), palm oil (18%), and peanut oil (9%).
44%

24%

18%

9%

Soybean

Rapeseed

Palm

Peanut

Sales of edible oils in Hong Kong totaled HK$1.1 million (US$140,561) in 2017.
Around 81% of all oils and fats products sold in Taiwan are from hypermarkets/supermarkets.
New types of oils like avocado, macadamia and camellia are growing in popularity in Macau.
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Chocolate & Confectionery
China’s chocolate market is expected to reach US$4.05
billion by 2024.
The average per capita consumption of chocolate in Hong Kong in 2019 stands at 2.4 kg.
In Taiwan, there is growing consumer interest in dark chocolate, particularly variants with a
cocoa content of 70% and above.
Macau Imported US$33.72 million-worth of chocolate and cocoa products in 2017.
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Baked Goods
Artisanal baked goods dominate Taiwan’s baked goods
market with 68% market share.
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China’s baked goods market is currently worth US$17.3 million and it is expected to grow
annually by 4.6% through 2023.
Each consumer in Hong Kong eats an average of 19.7 kg of baked goods every year.
In Macau, there is increasing demand for health-orientated ingredients and better-quality
materials such as sea salt or premium butter brands.
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Dairy
Sales of dairy products in China reached RMB 359 billion
(US$50.5 billion) in 2017.
Hong Kong’s dairy products segment is worth over US$326 million and is expected to grow
annually by 3.2% through 2023.
Taiwan imported 149,053 tons of dairy products in 2015. Milk powder and milk concentrate
dominates the market with 40% share.
US$284.73 worth of dairy products were shipped to Macau in 2017, 70% of which came from
the Netherlands.
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Snacks
Hong Kong’s snacks market is worth US$452 million, where
an increasing number of consumers are choosing healthier
snacks options.

China’s snacks market is expected to grow annually by 4.9% through 2023, with nuts, seeds and
trail mixes as the most dynamic category.
Cereal bar, popular among younger consumers, is the fastest growing snacks category in
Taiwan.
In 2017, 24% of Macau’s total snacks import, valued at US$38.45 million, came from China.
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Cereal
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China’s cereal market amounts to
US$18.4 million and it is expected to
grow annually by 3.3% through 2023.
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Muesli and granola, rich in nutritional value and high dietary fiber content, have become favorite
choices for Hong Kong consumers in recent years.
Cereal and cereal products imports to Taiwan reached US$ 1.66 billion in 2016.
Consumer demands for healthier breakfast cereals that are lower in starch and sugar is rising in
Macau.
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Trends
There is a growing appetite for new products
in Greater China.
Consumers are ready to pay a price premium for better product quality.
In pursuit of healthier lifestyle, more consumers are choosing organic
varieties and lower sugar content in their purchases. Preference for
attractive packaging and international flavors is evident. Small and
individual packs have also become increasingly popular.
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