Industry Brief

Luxury Products

Overview
Amidst the premiumization trend and rising
consumer income, the luxury segment in
Greater China remains robust.
The market has become an important global growth engine for many luxury brands, presenting an enticing

prospect for sellers of a range of high-end products, from haute fashion and jewelry, to premium food, wine and
spirits.

Snapshot: Product Sectors

Haute Fashion
Mainland China’s luxury fashion market is worth US$8.3 million
and is expected to grow annually by 3.8% through 2023.
The current market size of the luxury apparel segment in Hong Kong is US$18.7 million. LVMH has the
biggest share at 17.8%.
Macau’s haute couture market is expected to be comparable to Hong Kong’s in terms of sales in the next
few years.
Young women professionals in Greater China spend around US$15,000-US$50,000 annually for high-end
apparel and accessories.
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Watches
In 2018, Mainland China’s high-end watch market size was
approximately valued at RMB 19.4 billion (US$2.7 billion). Most
imports came from Switzerland (54%), Japan (12%), Thailand (4%)
and Hong Kong (3%).
In 2018, Mainland China’s high-end watch market size was approximately valued at RMB 19.4 billion
(US$2.7 billion). Most imports came from Switzerland (54%), Japan (12%), Thailand (4%) and Hong Kong
(3%).
Hong Kong’s luxury watch market grew by 29.5% in 2017. Current revenue amounts to US$1.8 million.
The most popular luxury watch in Taiwan is Rolex, with a market value share of 11%.
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Watches
High-end jewelry occupies an 8% share of Mainland China’s luxury
goods market. Current revenue is US$7.1 million, with 1.3% yearon-year growth.
The most popular product category of fine jewelry in Hong Kong is gem-set jewelry, particularly
diamonds in 14K or 18K and yellow/white gold.
Tiffany & Co and LVMH Watch & Jewelry were the top two players in luxury jewelry in Taiwan in 2017.
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Wine & Spirits
In Mainland China, consumption of luxury wines and spirits is
being fueled by the boom in mid-sized cities.
Fine champagne was the most dynamic category in Hong Kong in 2018, benefitting from new
consumption occasions in the region.
Appetite for high-end single malt whisky and bourbon is fueling the import growth of luxury alcohol in
Taiwan.
Among the fine wines, Italian, Spanish and French varieties are clear favorites by Chinese consumers.
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Premium Food
By 2020, China is projected to consume 100 tons of caviar every
year, accounting for one-third of the world’s total.
Hong Kong is one of the world’s leading gourmet dining center. Imports of caviar and caviar substitutes
totaled US$2 million in 2015.
Gourmet cuisine is driving the consumption of luxury foods in Taiwan. There is rising demand for white
truffles, which sell for around NT$600,000 (US$19,453) per kilogram.
Other high-end food products that have become popular in Greater China are foie gras, black truffles,
and artisan cheese.
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Trends
Brand preeminence is still the top buying
factor across all luxury product categories.
Classic/timeless pieces remain popular, but there is a rising demand
for unique, custom made and limited edition products. Most luxury
purchases are from official channels, while online platforms have yet
to take off. Top luxury brands are increasingly using social media and
tapping on influencers to attract younger shoppers.
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