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The Greater China market is one of the most 
dynamic and fastest growing beverage 
markets in the world. 

Already having surpassed the United States as the single largest market for beverage retail. Demand for imported 
beverages—ranging from coffee to alcohol—is showing strong growth as local consumers become more health 
conscious and are willing to pay for good quality and novel experiences.

Overview



Snapshot: Product Sectors



Around 52% of Mainland Chinese drinking coffee, with 
consumption expected to increase, Sales are projected to 
increase to RMB 300 Billion (US$42.2 Billion) by 2020.

Taiwanese consumers consume over 3 billion cups of coffee annually with sales surpassing 

NT$80 billion (US$2.58 billion).

Demand for specialty coffees is growing quickly in Hong Kong and Macau

Coffee
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Taiwan’s approximately 23 million consumers 
consume over 700 million liters of alcohol annually. 
Demand for imported beer, wine, and spirits is 
growing.
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Mainland China is the single largest consumer market for alcohol in the world, consuming 

around 64 billion liters per year. Most of this is beer and spirits, but demand for wine is 

growing fast.

Alcohol consumption in Hong Kong is set to increase to 6 liters per capita by 2020.

Alcohol
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Hong Kong’s carbonated drinks 
market is worth over US$1.5 
million and is expected to grow 
by an average of 4.6% annually 
through 2024.

Annual per capita consumption of carbonated beverages in Mainland China stands at 14.8 

liters, leaving lots of opportunity for growth.

Taiwan’s carbonated beverage market is shifting toward healthier, low or no-sugar options

Carbonated Drinks
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Sales of energy drinks in Mainland China are set to reach 
RMB 88 Billion (US$12.4 billion) by the end of 2019

In Taiwan, energy drinks are most popular with blue collar workers who consume up to 3 

energy drinks per week, on average

Energy drinks are popular in Hong Kong, with Red Bull being the single largest brand in the 

market

Energy Drinks
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Trends

There is a trend toward healthy living in 
Greater China. 

People are drawn to beverages that promote a better lifestyle. Nutrition 

plays a crucial role in consumers’ choice of product. Health-functional 

drinks is a sub-sector that has been experiencing high growth. Local 

consumers also want packaging that is attractive, innovative, and clearly 

indicates nutritional value, possible allergens, and other indicators of 

safety and quality.
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