
Industry Brief 
Baby Products



Domestic product safety scandals and 
increasing incomes In Greater China mean 
parents are demanding higher quality baby 
products and willing to pay for them. 

This is fueling explosive growth in the consumption of a wide range of merchandise, from baby formula and 
food, to baby clothing and furniture. Offline and online sales—and competition—are booming. Quality and 
functionality are prioritized over price as parents choose only the best products, typically imported, for their 
children.

Overview



Snapshot: Product Sectors



In Taiwan, the market for premium infant 
formulas increased by 144% in 2015. 144%
The infant formula retail market in China is currently worth over US$35 billion.

Milk is the most important category in Hong Kong’s baby food market, with 28% share.

Apart from organic milk formula, goat milk-based formula is receiving close attention from 
Chinese parents due to its purported benefits to infant gut health.

Baby Formula
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In Mainland China, the biggest purchase channels for baby food 
are specialist maternity and baby stores (46%), online platforms 
(33%) and bricks and mortar food and general retailers (21%).

Hong Kong’s baby food market is currently worth US$ 3.8 million and is expected to grow annually by 
5.4% through 2023.

Products rich in DHA, lutein, probiotics and bilirubin are the focus of new product development and 
launches in Taiwan.

Baby food Is a high growth product in Macau. Demand is rising for natural and organic options.
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The baby/children’s garment market in Mainland China was 
worth RMB209.1 billion (US$29.3 billion) in 2018.

While demand for international luxury products remains strong in Hong Kong, parents are 
shifting to towards affordable brands. 

The baby/children’s wear segment is the single-largest segment of Taiwan’s apparel market, 
holding 45.1% share.

Natural with no chemical substances, pure cotton is the preferred choice for baby clothing for 
many Chinese parents.

Baby Clothing & Accessories
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In Mainland China, baby skincare is the largest segment of 
China’s baby care market (60%), followed by baby bath and 
soap (31%) and baby hair products (10%).

Baby wipes and 2-in-1 cleansing gels recorded the strongest growths and largest sales by value 
in Hong Kong in 2018.

Brands in baby and child-specific products in Taiwan are increasingly launching herbal or plant-
based products to cater to parents’ demand for natural products.

Baby Hygiene Products
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Sales of baby beds and cribs via China’s most popular online 
platform reached RMB 1.16 billion (US$163 million) in 2017.

4-in-1 cribs that can be converted to toddler beds, rockers or twin or double beds are becoming 
popular among parents in Hong Kong.

Safety is the main consideration in purchases of nursery furniture, monitoring and other 
accessories in Greater China.

Baby Furniture
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Hong Kong’s baby toy 
market is currently worth 
US$256 million and is 
expected to grow annually 
by 7.9% through 2023.

Baby toy sales in China reached US$11.68 billion in 2018, with educational and/or aid learning as 
the most popular category.

In Taiwan, social media and online marketplaces have become more popular than branded 
internet retailing sites as purchase channels for toys among consumers.

Baby Toys
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47% of consumers in China prefer international brands over 
domestic ones for baby safety seats and other baby durables, 
despite the price being three times more expensive. 

In 2016, Chinese consumers spent an average of RMB 2,000 to RMB 3,999 (US$281 to US$562) 
on durable baby products.

Demand for baby carriers is rising in Hong Kong as parents do away with bulky strollers.

Car Seats, Carriers and Strollers 
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Trends

Young parents in the Greater China markets 
prefer products that offer more functionality 
specifically orientated towards the needs of 
babies and children. 

There is a strong demand for organic baby food with high nutritional 

value and certification guarantee. Baby hygiene products with fewer 

chemical ingredients, as well as organic fabrics and textiles, are rising 

in popularity. E-commerce is the most preferred purchase channel of 

millennial Chinese parents.

11



www.mersolluo.com

info@mersolluo.com

11/F Crawford House, 

70 Queens Road, Central,

Hong Kong

Website:

Email:

Address:

Build the Future 
of Your Business 
in China
Our Strategy, Your success

12


